
COHV Applauds the Federal Government Investment in 

Trails Infrastructure 
The Canadian Off-Highway Vehicle Distributors Council 

(COHV) as a member of the National Trails Coalition (NTC) is 

pleased to learn that, in its 2009 budget, the Government of 

Canada is injecting $25 million into the construction of trail 

infrastructure across the nation. New trail infrastructure pro-

vides a safe venue for a variety of trail users and creates a local 

economic development opportunity, particularly in rural and 

northern Canada. 

“The National Trails Coalition was founded in 2007 in the 

belief that trail users and volunteer trail builders/managers can 

achieve much more by working collaboratively and supporting 

each other’s goals,” stated Bob Ramsay, President of the 

COHV. “That is the spirit in which we developed and submit-

ted United for a Stronger Trails System to the Government of 

Canada and the announced $25 million in federal funding will 

significantly increase the level of trail building in the coming 

year and it will create a heightened level of cooperation among 

trail user groups as they rally behind a common purpose.” 

At this time, the National Trails Coalition is in discussion with 
the Federal government to determine the guidelines and criteria 
around the allocation and distribution of funds. 

 

MOTORCYCLE AND MOPED INDUSTRY COUNCIL 

CANADIAN OFF-HIGHWAY VEHICLE DISTRIBUTORS COUNCIL 

NOW! 
CANADA 

N E W S  A N D  I N F O R M A T I O N  F O R  T H E  C A N A D I A N  M O T O R C Y C L E  A N D  A T V  I N D U S T R Y 

In this issue:                                                                                                           FEBRUARY, 2009 

 *FEDERAL INVESTMENT IN TRAILS ANNOUNCED 

*SUCCESS CONTINUES WITH WESTERN SHOWS 

*INDUSTRY WATCH - NEW STANDARDS FOR YOUTH ATV MODELS 

*OPEN ROAD INSURANCE – NEW SEASON – NEW FEATURES 

*RISK MANAGEMENT DEFINED PART I - WITH FEDERATED INSURANCE 

FEDERAL INVESTMENT IN TRAILS ANNOUNCED 



MOTORCYCLE AND MOPED INDUSTRY COUNCIL 

CANADIAN ALL-TERRAIN VEHICLE DISTRIBUTORS COUNCIL 

2 

N E W S  A N D  I N F O R M A T I O N  F O R  T H E  C A N A D I A N  M O T O R C Y C L E  A N D  A T V  I N D U S T R Y 

“The show floors of the MMIC/COHV Toronto and Calgary 

Motorcycle Shows were humming with energy and activity. It 

was evident that riders were looking to the new riding season 

in 2009 with keen anticipation. Retail and accessory interest 

was strong.” 

That was a quote from the January issue of the Industry News-

letter, and the strong consumer response continued through the 

Calgary, Edmonton, and Vancouver MMIC Shows. 

The following are excerpts from reports by Laurie Paetz, pro-

ducer of the Calgary and Edmonton shows, and Nanette 

Jacques, producer of the Vancouver show, summarizing the 

energy that made its way through the West.  

 
Laurie Paetz - Calgary 
Hello Everyone:   I know I always say this…..however – here it 

goes again – WOW what a whirlwind the last 2 weeks have 
been and what a way to kick off the New Year!   
Here is a quick summary of the Calgary and Edmonton Motor-

cycle Shows:  Calgary attendance – 31,830 up 5% over 2008 
(30,315).    
 Our second annual SHE Rides Nite – was a great success with 
prize draws all night long – over 980 ladies took advantage of 
the ½ price discount from 5-9:00 pm (up 60 ladies from last 
year).  Suzuki Canada and Walt Healy Motorsports donated a 
2009 Suzuki GZ250 as the SHE Rides Nite grand prize….what 
a crowd we had for the draw that evening!  We have new ideas 
already planned to make improvements for next year. 
Our Grand Prize was donated by Pro Am Motorcycles and Ca-
nadian Kawasaki, a 2009 Kawasaki Versys – we had 26 qualifi-
ers attend out of 30 possible, the 14th key drawn was the lucky 
winner.  Canadian Kawasaki Freestyle team was back with the 
ever popular “Motor Madness” – this year we also added the 
Canadian Chaos Stunt Riders Team.  We had solid crowds all 
weekend long in this feature.  Parts Canada sponsored Jason 
Britton at the Calgary Show – he drew good crowds and we had 
several advance calls from consumers excited that he would be 
attending.  The AMRA Canadian National Indoor Mini Road 
Racing Championships and Yamaha Riding Academy were 
both located in Hall D….again both of these features continue 
to be successful. 
   

Edmonton attendance – 32,761 down 5% from 2008 (34,486)  
Our second SHE Rides Nite in Edmonton – another suc-
cess!   We had 820 ladies take in the ½ price discount – slightly 
less than last year – however it seemed as though more women 
came in earlier in the day and stayed until the draw was done. 
We had hundreds of spectators take part in the draw that eve-
ning as 5 ladies each won a prize – the bike a 2009 Kawasaki 

Ninja 250 was donated by Cycle Works Motorsports and Cana-
dian Kawasaki. 
The Heritage Harley Davidson/Buell group organized a Garage 
Party and 2 fashion shows for the evening - we welcome any 
manufacturers/dealers that would like to organize events that 
benefit the SHE Rides Nite program. 
Grand Prize was a 2009 Suzuki Boulevard donated by River-
side Yamaha Suzuki KTM and Suzuki Canada – we had 28 
qualifiers out of a possible 30 and the 6th key started that new 
ride.  
The Edmonton crowd….LOVES the extreme events that we 
include in our show.  Canadian Kawasaki’s Freestyle team 
along with Canadian Chaos Stunt Riders thrilled the spectators 
all weekend long.  
The AMRA Canadian National Indoor Mini Road Racing 
Championships were located in Hall A along with a few static 
displays and drew nice crowds all weekend.  The Yamaha Rid-
ing Academy was located in the new building…..I called it Ya-
maha Land – as we had Yamaha banners and bike to draw the 
kids into that area, it was a very impressive track in Edmonton 
and as always the staff of the YRA are amazing!! Parts Canada 
sponsored Jason Britton at the Edmonton Show as well – and 
again he was a great draw for consumers. 
I would like to take this opportunity to thank the many people 
that make these shows so successful: 

My team – Pamela Ziwani, Brittany Devlin, Wendy Stoner, 
Heather Pruden, what can I say – these are the hardest working 
ladies I know and I am sure you all agree – they are very pro-
fessional and try and go above and beyond for all of our exhibi-
tors, all with a smile and a great sense of humor!!    

Our Sponsors: Alberta Honda Dealers Association, Open 
Road Insurance Program, Canadian Kawasaki, Yamaha Can-
ada, Suzuki Canada, Canadian Biker Magazine, Trader Publica-
tions, AMRA, Parts Canada, Pro-Am Motorcycles, Walt Healy 
Motorsports, Cycle Works Motorsports, Riverside Yamaha Su-
zuki KTM, Heritage Harley Davidson Buell, Calgary Sun, Ed-
monton Sun, CJAY 92, K97, VIBE 98.5, Joe fm, The Bear. 
Please pass this email along to anyone on your team that re-
quires the information.  Also I encourage all of you to send me 
any feedback (feedback is the only way that I can make im-
provements/changes to better the shows) please either email me 
at paetz@sportshows.ca or call me at 403-245-9008. 

Once again from me and my entire team – we THANK…

YOU!!  It is always a pleasure working with you and your re-
spective teams.  Your displays, your display companies, staff 
and local dealer network continue to make these shows the pro-
fessional events that they continue to be!! 
                                                                         CON’T…. 

STRONG CONSUMER RESPONSE AT WESTERN SHOWS 
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Nanette Jacques - Vancouver 
This is just a small sampling of the comments we have received 
following the Vancouver Motorcycle Show.  Attendance num-
bers were 35, 462 up over 10% from 2008.   
The show opened at 5:00 on Thursday this year to make sure all 
the exhibitors from Edmonton had time to get through the passes 
and set up.  As it turned out, there were no slides or problems on 
the highway. Most comments on the 5:00 pm opening were 
positive and our relentless advertising of the new hours worked 
well. 
A busy Thursday night signified the success of She Rides Nite.  
Our exhibitors donated a total of $15,000 in draw and door 
prizes to honour the ladies of motorcycling and, the evening was 
enjoyed by all.  Our She Rides Nite ladies included Heidi Slyng-
bom who came to she rides in 2008 after dreaming of riding for 
over 20 years but never having pursued it.  The Harley-
Davidson garage party, the interviews and the free rider training 
course convinced her it was time and she is now the proud 
owner of her own Harley-Davidson.  At 4’10” she is a little 
short to get her bike off the stand but has a special stick that she 
uses to pull up the stand after she gets underway!  Heidi did a 
wonderful series of interviews with local press and was living 
proof, that, as she says, if I can do it, any lady, age and size not-
withstanding, can realize their dream of riding. 
Friday and Sunday were very busy and, on Saturday, our venue, 
Tradex, recorded the biggest crowd that had ever had on a Satur-
day in their history.  Our shuttle busses were going non stop, 
bringing people from parking areas well north and south of the 
venue. 
Our Grand Prize, donated by Yamaha Motor Canada, a choice 
of one of 4 Yamaha’s was won on Sunday at 4:30 when four 
semi-finalists turned a key to see which one started the bike.  A 
very excited Trevor Enchelmaier took the prize but other semi-
finalists didn’t leave the show empty handed as they each re-
ceived a $500 Yamaha gift certificate. 
Our Destination Highways/Harley-Davidson road trip prize 
again garnered huge interest as did a ladies package, a Honda 
CBR125 plus go-package, a Yamaha PW50, a “back in the sad-
dle prize” for older riders returning to the sport, the cross show 
BMW Edelweiss tour and numerous smaller draws throughout 
the show.  
Our 2nd annual KTM Endurocross was a huge success with a 
wicked track that was tackled by both trials riders and enduro-
cross racers in front of huge crowds braving the bitter wind 
chill.  Our Asphalt Junkiez again wowed our crowds with amaz-
ing tricks.  For each event, it was standing room only in the back 
parking lot! 

This year the Yamaha Riding Academy ran almost continuously, 
bringing ever more youngsters into our sport.  A new twist for 
this year, we had a special contest that allowed the winners and 
their parents to come to the show an hour early for a VIP session 
with the amazing Clinton Smout and his crew and special guest, 
racer Dusty Klatt.  To commemorate the 20,000 child going 
though the academy, one lucky VIP child won another PW50.  
The excited 6 year old had earlier promised Santa that he would 
give up all of his bicycles and other toys for a dirt bike, it seems 
that Santa came through for him! 
This event would certainly not be nearly as successful without 
the assistance and enthusiasm of our exhibitors and the many, 
many people that work on it throughout the year.  My thanks to 
my amazing PR agency and media buyer - Laura Balance Media 
Group.  This year we had more remotes than ever before and the 
buzz around the show was unprecedented.  (this group has been 
chosen by the Vancouver Olympic Committee so we know we 
are keeping very good company!)  As well I would like to point 
out that our webmaster, John Hollingsworth, and creative Ad 
Designer, Mack Capel, not only outdid themselves with a great 
website and exciting creative but their turnaround on last minute 
changes and exciting new promotions was literally within hours, 
day or night, week day or weekend! 
As well, at the show, we have a huge amount of assistance from 
clubs and organizations.  My thanks to the Greater Vancouver 
Motorcycle club who are the professional faces each attendee 
sees first as they are our ticket takers.  They know the industry, 
they know where all the displays are, they can answer all the 
questions people ask and they are a true asset to the show.  Our 
coat check is manned by the Gospel Riders and all proceeds go 
to their charitable works.  Our exciting race track and stunt and 
trials area was co-ordinated by Holly Suggitt and her company, 
Moto Industries.  The tireless DualSportBC club built the obsta-
cles and provided the track marshals in their bright yellow 
hoodies who worked outside in sub-zero temperatures for days 
to make our events a success.  The indomitable Ted Blow with 
the Pacific Northwest Trials Association again co-ordinated the 
trials. The British Motorcycle Owner’s Group again put on a 
fantastic vintage display and Lee from Jarz Performance co-
ordinated another wonderful custom display. 
The show office staff worked tirelessly to ensure that the many 
changes, updates and additions to your exhibitor lists were han-
dled quickly and efficiently.   

STRONG CONSUMER RESPONSE AT WESTERN SHOWS...con’t 
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INDUSTRY WATCH   
By Jo-Anne Farquhar 
 

New Standards for Youth-Model ATVs 

The ATV industry recognizes that rider education, pa-
rental supervision, and appropriate government legisla-
tion are the keys to improving ATV safety for both chil-
dren and adults. And when statistics report that vehicle 
misuse is present in 92% of ATV fatalities, Industry re-
alizes there is a need to constantly educate and inform 
riders and owners on how to minimize risks to ATV us-
ers.  
The Specialty Vehicle Institute of America (SVIA), 
working with the American National Standards Institute 
(ANSI) introduced its revised ANSI/SVIA 2007 Youth-
Model ATV standard. The COHV member companies’ 
agreed to voluntarily comply with the ANSI/SVIA 2007 
ATV standard with a few small revisions that included 
the addition of Canada’s required certification labels in 
both official languages. This standard establishes the 
minimum requirements for four-wheel ATVs that are 
offered for sale in Canada by the COHV member com-
panies and becomes effective with the 2010 model year.  
Previously, youth-model ATVs were produced in just 
two categories, Y-6 and Y-12 and were tied to specific 
engine displacement up to 90cc.  These classifications 
and engine size limitations worked for some younger 
riders but were less helpful to older and bigger riders, 
resulting in some 14 and 15 year olds choosing to ride 
adult-model ATVs. 
The new standard provides more flexibility: youth-
model ATVs are designed for varying ages, with differ-
ing speed limitations and parental controls for the dif-
ferent categories. 
 
Y-6+     designed for riders aged 6 and older with adult 

supervision; comes from the factory set with 
maximum speed of 10 mph or 16 km, can be 
adjusted by parents up to a maximum speed 15 
mph or 24 km. 

 
 
 

 
 
 
 
 
Y-10+   designed for riders aged 10 and older with adult 

supervision; comes from the factory set with a 
maximum  

            speed of 15 mph or 24 km, can be adjusted by 
parent up to maximum speed 30 mph or 48 km. 

 
Y-12+    designed for riders aged 12 and older with 

adult supervision; comes from the factory set 
with a maximum speed of 15 mph or 24 km, 
can be adjusted by parent up to a maximum 
speed 30 mph or 48 km. 

 
T          designed for riders aged 14 and older with adult 

supervision, and riders 16 and older without su-
pervision; comes from the factory set with a 
maximum speed of 20 mph or 32 km, can be 
adjusted by parent to maximum speed of 30 
mph or 48 km or 38 mph or 61 km. 

 
COHV member companies are in compliance with 
Transport Canada regulations, produce quality vehicles 
and will voluntarily comply with the new stringent 
ANSI/SVIA 2007 ATV standard. This voluntary stan-
dard establishes requirements for equipment, configura-
tion, performance and labelling of four wheel ATVs 
and for warning and caution statements in owner's 
manuals. 
It’s only fair that new entrants, who represent an in-
creasing share of new vehicles sold each year to the Ca-
nadian ATV market, understand the importance of fol-
lowing the example set by the COHV member compa-
nies and guarantee consumers the same quality vehicles.  
Jo-Anne Farquhar is the Director of Communications 

& Public Affairs for the Motorcycle & Moped Indus-

try Council (MMIC) and the Canadian Off-Highway 

Vehicle Distributors Council (COHV) and can be 

reached toll-free at 877.470.2288 or by email at jfar-

quhar@cohv.ca or jfarquhar@mmic.ca. 
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The motorcycle season is upon us and the Open 

Road ® Insurance Program is pleased to share 
with you the changes made for 2009. 
 

Ø    Our new Ride and DriveTM discount has now 
been fully implemented for the following re-
gions: New Brunswick, Ontario, and Quebec; 
and offers your Motorcycle, ATV or ORV cli-
ents who also insure their automobile a 10% 
discount.   

 
The following changes were made for Ontario: 

 
Ø    The multi-bike discount has been increased to 

10% 
Ø    Overall rate decrease 
Ø    Refined our sport bike definition which means 

fewer bikes will have a sport surcharge applied 
Ø    Introduction of a new 5% alarm discount for 

most motorcycles (applies on comprehensive 
and specified perils coverage) 

 
 

 

 

Eligible Alarm Systems  

The national list of professionally installed alarm sys-
tems has increased. The following alarm systems are 
recognized and approved for motorcycles:  
 

Armed Guard, Autowatch, Gorilla, Harley David-
son Factory Security System, Merlin, Phantom X, 
Sherlock Anti Theft, Scorpio, Viper Alarms, Ya-
maha Immobilizer with CycleloK, or, a security 
system with three of the five required features: 

Ø   audible alarm  
Ø   back-up battery  
Ø   GPS tracking system  
Ø   immobilizer (starter or engine dis-

able)  
Ø   motion detection.  

OPEN ROAD INSURANCE PROGRAM  
NEW SEASON - NEW FEATURES 

Michael Hewett, is a Technical Consultant with Primmum Insurance based in Toronto and can be contacted di-

rectly at 416-545-5868 or Michael.Hewett@primmum.com 

 

For more information OpenRoadProgram.com or 1 866 771 0772. 

The Open Road® Insurance Program is underwritten by PRIMMUM INSURANCE COMPANY. 
Due to provincial legislation, our motorcycle and automobile insurance programs are not offered in British Columbia, Manitoba or 
Saskatchewan. The Ride and Drivetm discount is not offered in every province. 
Some conditions apply. 
Ride and Drivetm is a trademark of Meloche Monnex Inc. 
Open Road® is a registered trademarks used under license by Primmum Insurance Company. 
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By Richard Frost, CRM - Loss Prevention Coordinator 

National Associations, Federated Insurance 

 

Risk Management is an ongoing systematic effort to iden-
tify and control the risk of losses and to finance those 
losses in a cost effective fashion.  The goal of Risk man-
agement is not to restrict your business or to terrify you 
into not doing anything, but to provide a good solid basis 
so that an informed decision can be made.  You are the 
best person to completely understand your business, indus-
try, and all the perils that are present and ultimately in the 
best position to find solutions to these problems.  Under-
standing and quantifying the actual and potential losses 
that your company faces allows you to make proper busi-
ness decisions, allocate resources, and have your company 
reach its fullest potential. 
 
By following the six steps of Risk Management you will 
be in the best position to make informed decisions. 
 
Identify the risks – Identify the risks that your dealership 
can or does face on a daily basis.  In many cases, using 
scenarios, what ifs, and common sense can identify the 
potential risks. 
 
Evaluate the risks – Now you need to quantify the risks, 
in order to prioritize them.  Generally a weighting system 
is helpful to prioritize the risks.  The two quantifiers are: 
Frequency – how often are they likely to happen or do 
they happen and Severity – how large of an impact or loss 
will occur if a loss happens. 
 
Examine the options – There are five methods used to 
control the loss.  They are to stop doing it, to reduce the 
number of losses, to reduce the size of the loss, to separate 
assets in order to protect them, and to transfer the risk. 
 

Select the right option(s) for you – Chose an option that 
is feasible and will not adversely affect the company or 
create other loss exposures.  Sometimes more than one op-
tion will be needed to control the risk. 
 
Implement the Risk Management Plan – Once the Risk 
Management plan has been selected, it must be imple-
mented to have any impact. 
 
Review the Risk Management Plan – The Risk Manage-
ment Plan must be periodically reviewed after its imple-
mentation to ensure its effectiveness.  
 
Risk Management is not a one-time effort.  It is a constant 
and continuous review of the business operations, environ-
ment, resources, etc.  As the world changes new risks arise 
and/or old risks change which must be identified and con-
trolled.  As the more severe risks are controlled, actions 
can be taken on other risks. 
 
This is the first article in a series of articles.  The follow-
ing articles will discuss each Risk Management step in de-
tail. 
 
At Federated Insurance, we believe Loss Prevention is a 

critical component of your Risk Management Program.  

For more information, contact our Loss Prevention De-

partment at 1-800-665-1934, or visit our website at www.

federated.ca. 

 

The information provided is intended to be general in na-

ture, and may not apply in your province.  The advice of 

independent legal or other business advisors should be 

obtained in developing forms and procedures for your 

business.  The recommendations are designed to reduce 

the risk of loss, but should not be construed as eliminating 

any risk or loss. 

RISK MANAGEMENT DEFINED – Part 1 
with Federated Insurance 
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RETAIL  

SALES ANALYSIS   
For:  January, 2009     

MOTORCYCLE 

The January numbers started the year with a decrease when compared to January of 2008. 
All provinces also experienced corresponding decreases, however, sales and consumer response 
during the January show circuit has been very positive. 
 
 
ATV 

A similar decrease was experienced by ATVs, with all provinces showing a decline when com-
pared to January of 2008. Again, consumer response at the MMIC/COHV shows indicated inter-
est in new vehicle sales. 
 

 
Respectfully submitted. 

 
 
 
 
 

Tim Stover 
Manager, Shows and Member Services 
nsepub0209 



MMIC Statistics Report
Retail Motorcycle Sales Report
For the Month of 2009/January

% Change YTD Prior YTD % Change

Street 741 46.02% 1,948 53.37% -1,207 -61.96% 741 46.02% 1,948 53.37% -1,207 -61.96%

Dual Purpose 77 4.78% 95 2.60% -18 -18.95% 77 4.78% 95 2.60% -18 -18.95%

Competition 401 24.91% 697 19.10% -296 -42.47% 401 24.91% 697 19.10% -296 -42.47%

Off-Road Rec 109 6.77% 484 13.26% -375 -77.48% 109 6.77% 484 13.26% -375 -77.48%

Mini Bike 153 9.50% 218 5.97% -65 -29.82% 153 9.50% 218 5.97% -65 -29.82%

Scooter 129 8.01% 208 5.70% -79 -37.98% 129 8.01% 208 5.70% -79 -37.98%

Categories TOTAL 1,610 100.00% 3,650 100.00% -2,040 -55.89% 1,610 100.00% 3,650 100.00% -2,040 -55.89%

British Columbia 349 21.68% 734 20.11% -385 -52.45% 349 21.68% 734 20.11% -385 -52.45%

Alberta 504 31.30% 1,048 28.71% -544 -51.91% 504 31.30% 1,048 28.71% -544 -51.91%

Saskatchewan 60 3.73% 137 3.75% -77 -56.20% 60 3.73% 137 3.75% -77 -56.20%

Manitoba 27 1.68% 103 2.82% -76 -73.79% 27 1.68% 103 2.82% -76 -73.79%

Ontario 389 24.16% 908 24.88% -519 -57.16% 389 24.16% 908 24.88% -519 -57.16%

Quebec 184 11.43% 531 14.55% -347 -65.35% 184 11.43% 531 14.55% -347 -65.35%

New Brunswick 32 1.99% 73 2.00% -41 -56.16% 32 1.99% 73 2.00% -41 -56.16%

Prince Edward Island 7 0.43% 8 0.22% -1 -12.50% 7 0.43% 8 0.22% -1 -12.50%

Nova Scotia 34 2.11% 54 1.48% -20 -37.04% 34 2.11% 54 1.48% -20 -37.04%

Newfoundland 22 1.37% 44 1.21% -22 -50.00% 22 1.37% 44 1.21% -22 -50.00%

Nunavut 0 0.00% 3 0.08% -3 -100.00% 0 0.00% 3 0.08% -3 -100.00%

Northwest Territories 2 0.12% 4 0.11% -2 -50.00% 2 0.12% 4 0.11% -2 -50.00%

Yukon 0 0.00% 3 0.08% -3 -100.00% 0 0.00% 3 0.08% -3 -100.00%

Provinces TOTAL 1,610 100.00% 3,650 100.00% -2040 -55.89% 1,610 100.00% 3,650 100.00% -2,040 -55.89%

Current 
Month

% of 
Volumes 

(CM)

Same 
Month 

LFY

% of 
Volumes 
(CM LY)

Unit 
Change

% of 
Volumes 

(YTD)

% of Volumes 
(YTD LY)

Unit 
Change



CONFIDENTIAL
RETAIL MOTORCYCLE UNIT SALES-CUSTOM CLASSIC

up to 250cc 251 TO 400cc 401 to 600cc 601 TO 750cc 751 TO 950cc 951cc &over TOTAL TOTAL
MONTH 12 MOS MONTH 12 MOS MONTH 12 MOS MONTH 12 MOS MONTH 12 MOS MONTH 12 MOS MONTH 12 MOS

2006 Jan 6 6 0 0 1 1 37 37 64 64 305 305 413 413
Feb 11 17 0 0 7 8 92 129 123 187 579 884 812 1225
Mar 67 84 0 0 30 38 236 365 340 527 1515 2399 2188 3413
Apr 59 143 0 0 56 94 510 875 1071 1598 3204 5603 4900 8313

May 63 206 0 0 52 146 523 1398 898 2496 3054 8657 4590 12903
Jun 63 269 0 0 44 190 478 1876 765 3261 2038 10695 3388 16291
Jul 33 302 0 0 22 212 457 2333 480 3741 1522 12217 2514 18805

Aug 49 351 0 0 13 225 386 2719 424 4165 1457 13674 2329 21134
Sep 11 362 0 0 8 233 216 2935 188 4353 860 14534 1283 22417
Oct 10 372 0 0 2 235 135 3070 137 4490 859 15393 1143 23560
Nov 2 374 0 0 3 238 84 3154 66 4556 388 15781 543 24103
Dec 3 377 0 0 1 239 51 3205 56 4612 338 16119 449 24552

2007 Jan 6 377 0 0 3 241 53 3221 59 4607 335 16149 456 24595
Feb 3 369 0 0 5 239 87 3216 118 4602 501 16071 714 24497
Mar 7 309 1 1 15 224 293 3273 521 4783 1484 16040 2321 24630
Apr 29 279 0 1 24 192 552 3315 893 4605 2598 15434 4096 23826

May 52 268 4 5 46 186 677 3469 1136 4843 3363 15743 5278 24514
Jun 58 263 3 8 47 189 569 3560 705 4783 2156 15861 3538 24664
Jul 37 267 0 8 31 198 406 3509 447 4750 1520 15859 2441 24591

Aug 70 288 1 9 22 207 458 3581 435 4761 1524 15926 2510 24772
Sep 21 298 1 10 15 214 227 3592 421 4994 1174 16240 1859 25348
Oct 15 303 2 12 11 223 119 3576 146 5003 695 16076 988 25193
Nov 7 308 2 14 1 221 82 3574 83 5020 493 16181 668 25318
Dec 3 308 0 14 2 222 47 3570 38 5002 511 16354 601 25470

2008 Jan 21 323 0 14 12 231 225 3742 82 5025 644 16663 984 25998
Feb 14 334 0 14 1 227 56 3711 141 5048 678 16840 890 26174
Mar 41 368 0 13 19 231 133 3551 370 4897 1641 16997 2204 26057
Apr 110 449 0 13 40 247 446 3445 929 4933 3243 17642 4768 26729

May 144 541 29 38 35 236 569 3337 938 4735 3435 17714 5150 26601
Jun 133 616 0 35 35 224 557 3325 615 4645 2180 17738 3520 26583
Jul 117 696 0 35 31 224 482 3401 472 4670 1594 17812 2696 26838

Aug 61 687 0 34 9 211 368 3311 335 4570 1412 17700 2185 26513
Sep 46 712 0 33 7 203 243 3327 287 4436 1117 17643 1700 26354
Oct 28 725 0 31 4 196 110 3318 98 4388 720 17668 960 26326
Nov 3 721 0 29 1 196 44 3280 72 4377 509 17684 629 26287
Dec 6 724 0 29 3 197 68 3301 46 4385 392 17565 515 26201

2009 Jan 2 705 0 29 0 185 46 3122 55 4358 247 17168 350 25567
Feb
Mar
Apr

May
Jun
Jul

Aug
Sep
Oct
Nov
Dec



CONFIDENTIAL
RETAIL MOTORCYCLE UNIT SALES-STREET BIKES

up to 250cc 251 TO 400cc 401 to 600cc 601 TO 750cc 751 TO 950cc 951cc &over TOTAL TOTAL
MONTH 12 MOS MONTH 12 MOS MONTH 12 MOS MONTH 12 MOS MONTH 12 MOS MONTH 12 MOS MONTH 12 MOS

2006 Jan 9 9 1 1 81 81 101 101 76 76 586 586 854 854
Feb 16 25 3 4 176 257 201 302 139 215 1010 1596 1545 2399
Mar 92 117 24 28 530 787 611 913 386 601 2630 4226 4273 6672
Apr 98 215 83 111 1039 1826 1368 2281 1145 1746 5464 9690 9197 15869

May 103 318 40 151 888 2714 1251 3532 956 2702 5160 14850 8398 24267
Jun 100 418 39 190 763 3477 1091 4623 819 3521 3551 18401 6363 30630
Jul 61 479 20 210 528 4005 751 5374 518 4039 2492 20893 4370 35000

Aug 68 547 37 247 496 4501 736 6110 476 4515 2596 23489 4409 39409
Sep 22 569 16 263 199 4700 345 6455 212 4727 1576 25065 2370 41779
Oct 13 582 5 268 144 4844 258 6713 158 4885 860 25925 1438 43217
Nov 2 584 3 271 97 4941 136 6849 78 4963 542 26467 858 44075
Dec 8 592 8 279 104 5045 119 6968 110 5073 612 27079 961 45036

2007 Jan 9 592 0 278 79 5043 110 6977 67 5064 620 27113 885 45067
Feb 4 580 0 275 125 4992 168 6944 132 5057 913 27016 1342 44864
Mar 20 508 1 252 451 4913 663 6996 584 5255 2615 27001 4334 44925
Apr 67 477 0 169 869 4743 1038 6666 1004 5114 4769 26306 7747 43475

May 88 462 4 133 1069 4924 1326 6741 1243 5401 5827 26973 9557 44634
Jun 740 1102 3 97 801 4962 947 6597 788 5370 3812 27234 7091 45362
Jul 507 1548 0 77 550 4984 622 6468 538 5390 2588 27330 4805 45797

Aug 244 1724 1 41 534 5022 690 6422 534 5448 2573 27307 4576 45964
Sep 96 1798 1 26 370 5193 387 6464 479 5715 2000 27731 3333 46927
Oct 45 1830 2 23 119 5168 181 6387 160 5717 1296 28167 1803 47292
Nov 37 1865 2 22 73 5144 118 6369 98 5737 916 28541 1244 47678
Dec 31 1888 1 15 57 5097 78 6328 57 5684 923 28852 1147 47864

2008 Jan 61 1940 0 15 252 5270 271 6489 138 5755 1208 29440 1930 48909
Feb 77 2013 0 15 103 5248 121 6442 152 5775 1218 29745 1671 49238
Mar 212 2205 0 14 387 5184 320 6099 434 5625 3092 30222 4445 49349
Apr 785 2923 0 14 888 5203 1006 6067 1068 5689 5841 31294 9588 51190

May 697 3532 0 10 987 5121 1336 6077 1077 5523 6152 31619 10249 51882
Jun 546 3338 0 7 672 4992 1013 6143 699 5434 4051 31858 6981 51772
Jul 511 3342 0 7 577 5019 823 6344 544 5440 2861 32131 5316 52283

Aug 263 3361 0 6 290 4775 565 6219 395 5301 2651 32209 4164 51871
Sep 203 3468 0 5 259 4664 452 6284 346 5168 2178 32387 3438 51976
Oct 128 3551 0 3 118 4663 199 6302 176 5184 1368 32459 1989 52162
Nov 84 3598 0 1 63 4653 96 6280 106 5192 1026 32569 1375 52293
Dec 50 3617 0 0 76 4672 107 6309 130 5265 823 32469 1186 52332

2009 Jan 54 3610 0 0 46 4466 87 6125 67 5194 487 31748 741 51143
Feb
Mar
Apr

May
Jun
Jul

Aug
Sep
Oct
Nov
Dec



CONFIDENTIAL
RETAIL MOTORCYCLE UNIT SALES-STREET BIKES-SPORT

up to 250cc 251 TO 400cc 401 to 600cc 601 TO 750cc 751 TO 950cc 951cc &over TOTAL TOTAL
MONTH 12 MOS MONTH 12 MOS MONTH 12 MOS MONTH 12 MOS MONTH 12 MOS MONTH 12 MOS MONTH 12 MOS

2006 Jan 3 3 0 0 75 75 63 63 12 12 111 111 264 264
Feb 5 8 0 0 162 237 104 167 16 28 165 276 452 716
Mar 25 33 0 0 484 721 338 505 46 74 437 713 1330 2046
Apr 39 72 0 0 945 1666 765 1270 74 148 866 1579 2689 4735

May 40 112 0 0 810 2476 692 1962 58 206 681 2260 2281 7016
Jun 37 149 0 0 704 3180 568 2530 54 260 503 2763 1866 8882
Jul 28 177 0 0 477 3657 275 2805 38 298 295 3058 1113 9995

Aug 19 196 0 0 459 4116 311 3116 52 350 356 3414 1197 11192
Sep 11 207 0 0 177 4293 115 3231 24 374 181 3595 508 11700
Oct 13 220 5 5 144 4437 258 3489 158 532 860 4455 1438 13138
Nov 0 220 0 5 86 4523 49 3538 12 544 101 4556 248 13386
Dec 5 225 0 5 96 4619 55 3593 52 596 96 4652 304 13690

2007 Jan 3 225 0 5 74 4618 57 3587 6 590 76 4617 216 13642
Feb 1 221 0 5 119 4575 81 3564 10 584 126 4578 337 13527
Mar 17 213 0 5 613 4704 508 3734 61 599 645 4786 1844 14041
Apr 38 212 0 5 816 4575 486 3455 68 593 750 4670 2158 13510

May 36 208 0 5 993 4758 649 3412 63 598 843 4832 2584 13813
Jun 682 853 0 5 727 4781 378 3222 48 592 619 4948 2454 14401
Jul 470 1295 0 5 493 4797 216 3163 58 612 410 5063 1647 14935

Aug 174 1450 0 5 457 4795 232 3084 85 645 369 5076 1317 15055
Sep 75 1514 0 5 319 4937 160 3129 44 665 271 5166 869 15416
Oct 30 1531 0 0 100 4893 62 2933 10 517 151 4457 353 14331
Nov 28 1559 0 0 68 4875 36 2920 12 517 96 4452 240 14323
Dec 28 1582 1 1 49 4828 31 2896 10 475 97 4453 216 14235

2008 Jan 40 1619 0 1 210 4964 46 2885 56 525 142 4519 494 14513
Feb 63 1681 0 1 99 4944 65 2869 11 526 155 4548 393 14569
Mar 171 1835 0 1 358 4689 191 2552 49 514 435 4338 1204 13929
Apr 675 2472 0 1 801 4674 560 2626 105 551 755 4343 2896 14667

May 553 2989 0 1 869 4550 767 2744 85 573 806 4306 3080 15163
Jun 413 2720 0 1 611 4434 456 2822 60 585 537 4224 2077 14786
Jul 394 2644 0 1 525 4466 341 2947 42 569 444 4258 1746 14885

Aug 202 2672 0 1 269 4278 197 2912 34 518 318 4207 1020 14588
Sep 157 2754 0 1 246 4205 206 2958 24 498 301 4237 934 14653
Oct 100 2824 0 1 111 4216 89 2985 15 503 173 4259 488 14788
Nov 81 2877 0 1 61 4209 52 3001 5 496 109 4272 308 14856
Dec 44 2893 0 0 64 4224 39 3009 13 499 126 4301 286 14926

2009 Jan 52 2905 0 0 45 4059 41 3004 7 450 84 4243 229 14661
Feb
Mar
Apr

May
Jun
Jul

Aug
Sep
Oct
Nov
Dec



CONFIDENTIAL
RETAIL MOTORCYCLE UNIT SALES-STREET BIKES-TOURING

up to 250cc 251 TO 400cc 401 to 600cc 601 TO 750cc 751 TO 950cc 951cc &over TOTAL TOTAL
MONTH 12 MOS MONTH 12 MOS MONTH 12 MOS MONTH 12 MOS MONTH 12 MOS MONTH 12 MOS MONTH 12 MOS

2006 Jan 0 0 1 1 5 5 1 1 0 0 170 #REF! 177 177
Feb 0 0 3 4 7 12 5 6 0 0 266 436 281 458
Mar 0 0 24 28 16 28 37 43 0 0 678 1114 755 1213
Apr 0 0 83 111 38 66 93 136 0 0 1394 2508 1608 2821

May 0 0 40 151 26 92 36 172 0 0 1425 3933 1527 4348
Jun 0 0 39 190 15 107 45 217 0 0 1010 4943 1109 5457
Jul 0 0 20 210 29 136 19 236 0 0 675 5618 743 6200

Aug 0 0 37 247 24 160 39 275 0 0 783 6401 883 7083
Sep 0 0 16 263 14 174 14 289 0 0 535 6936 579 7662
Oct 0 0 5 268 6 180 11 300 0 0 335 7271 357 8019
Nov 0 0 3 271 8 188 3 303 0 0 195 7466 209 8228
Dec 0 0 8 279 7 195 13 316 2 2 178 7644 208 8436

2007 Jan 0 0 0 278 2 192 0 315 2 4 209 7474 213 8472
Feb 0 0 0 275 1 186 0 310 4 8 286 7417 291 8482
Mar 0 0 0 251 16 186 0 273 18 26 657 7025 691 8418
Apr 0 0 0 168 29 177 0 180 43 69 1421 6288 1493 8303

May 0 0 0 128 30 181 0 144 44 113 1621 7905 1695 8471
Jun 0 0 0 89 27 193 0 99 35 148 1037 7932 1099 8461
Jul 0 0 0 69 26 190 0 80 33 181 658 7915 717 8435

Aug 0 0 0 32 55 221 0 41 14 195 680 7812 749 8301
Sep 0 0 0 16 36 243 0 27 14 209 555 7832 605 8327
Oct 0 0 0 11 8 245 0 16 4 213 450 7947 462 8432
Nov 0 0 0 8 4 241 0 13 3 216 329 8081 336 8559
Dec 0 0 0 0 6 240 0 0 9 223 315 8218 330 8681

2008 Jan 0 0 0 0 30 268 0 0 0 221 422 8009 452 8920
Feb 0 0 0 0 3 270 0 0 0 217 385 8530 388 9017
Mar 0 0 0 0 10 264 0 0 11 210 1016 8889 1037 9363
Apr 0 0 0 0 47 282 0 0 34 201 1843 9311 1924 9794

May 0 0 0 0 54 306 0 0 54 211 1911 9601 2019 10118
Jun 0 0 0 0 26 305 0 0 24 200 1334 9898 1384 10403
Jul 0 0 0 0 21 300 0 0 30 197 823 10063 874 10560

Aug 0 0 0 0 12 257 0 0 26 209 921 10304 959 10770
Sep 0 0 0 0 6 227 0 0 38 233 760 10509 804 10969
Oct 0 0 0 0 3 222 0 0 63 292 475 10534 541 11048
Nov 0 0 0 0 1 219 0 0 29 318 678 10883 708 11420
Dec 0 0 0 0 9 222 0 0 71 380 305 10873 385 11475

2009 Jan 0 0 0 0 1 193 0 0 5 385 156 10451 162 11185
Feb
Mar
Apr

May
Jun
Jul

Aug
Sep
Oct
Nov
Dec



CONFIDENTIAL
RETAIL MOTORCYCLE UNIT SALES-DUAL PURPOSE

up to 125cc 126 to 250cc 251cc & over 951cc & over TOTAL TOTAL
MONTH 12 MOS MONTH 12 MOS MONTH 12 MOS MONTH 12 MOS MONTH 12 MOS

 2006  Jan 0 0 25 25 61 61 0 0 86 86
Feb 0 0 46 71 104 165 0 0 150 236
Mar 0 0 116 187 282 447 5 5 403 639
Apr 1 1 222 409 433 880 10 15 666 1305

May 1 2 190 599 393 1273 16 31 600 1905
Jun 0 2 140 739 255 1528 20 51 415 2320
Jul 0 2 81 820 194 1722 13 64 288 2608

Aug 0 2 88 908 219 1941 9 73 316 2924
Sep 0 2 56 964 87 2028 4 77 147 3071
Oct 0 2 38 1002 87 2115 5 82 130 3201
Nov 0 2 25 1027 90 2205 1 83 116 3317
Dec 0 2 23 1050 57 2262 6 89 86 3403

 2007 Jan 3 5 20 1045 65 2266 2 91 90 3407
Feb 0 5 51 1050 93 2255 6 97 150 3407
Mar 0 5 136 1070 240 2213 23 115 399 3403
Apr 0 4 196 1044 369 2149 39 144 604 3341

May 0 3 242 1096 817 2573 44 172 1103 3844
Jun 0 3 192 1148 500 2818 22 174 714 4143
Jul 0 3 122 1189 393 3017 14 175 529 4384

Aug 0 3 100 1201 319 3117 15 181 434 4502
Sep 2 5 39 1184 161 3191 14 191 216 4571
Oct 5 10 29 1175 104 3208 17 203 155 4596
Nov 3 13 20 1170 72 3190 11 213 106 4586
Dec 0 13 7 1154 63 3196 4 211 74 4574

 2008 Jan 0 10 21 1155 82 3213 7 216 110 4594
Feb 32 42 31 1135 10 3130 61 271 134 4578
Mar 0 42 57 1056 256 3146 11 259 324 4503
Apr 0 42 211 1071 568 3345 120 340 899 4798

May 0 42 243 1072 637 3165 94 390 974 4669
Jun 0 42 213 1093 444 3109 19 387 676 4631
Jul 0 42 175 1146 381 3097 51 424 607 4709

Aug 0 42 110 1156 217 2995 40 449 367 4642
Sep 0 40 63 1180 241 3075 29 464 333 4759
Oct 0 35 52 1203 103 3074 24 471 179 4783
Nov 0 32 32 1215 58 3060 13 473 103 4780
Dec 0 32 12 1220 33 3030 6 475 51 4757

 2009 Jan 0 32 15 1214 53 3001 9 477 77 4724
Feb
Mar
Apr

May
Jun
Jul

Aug
Sep
Oct
Nov
Dec



CONFIDENTIAL
RETAIL MOTORCYCLE UNIT SALES-OFF ROAD RECREATION

up to 125cc 126 to 250cc 251 cc and over TOTAL TOTAL
MONTH 12 MOS MONTH 12 MOS MONTH 12 MOS MONTH 12 MOS

2006 Jan 170 170 72 72 2 2 244 244
Feb 138 308 76 148 8 10 222 466
Mar 348 656 187 335 9 19 544 1010
Apr 803 1459 535 870 2 21 1340 2350

May 896 2355 642 1512 8 29 1546 3896
Jun 717 3072 511 2023 4 33 1232 5128
Jul 645 3717 421 2444 3 36 1069 6197

Aug 270 3987 336 2780 239 275 845 7042
Sep 362 4349 215 2995 1 276 578 7620
Oct 257 4606 167 3162 4 280 428 8048
Nov 507 5113 135 3297 1 281 643 8691
Dec 246 5359 159 3456 5 286 410 9101

2007 Jan 102 5291 93 3477 1 285 196 9053
Feb 94 5247 105 3506 0 277 199 9030
Mar 301 5200 241 3560 7 275 549 9035
Apr 617 5014 475 3500 6 279 1098 8793

May 791 4909 657 3515 9 280 1457 8704
Jun 632 4824 514 3518 6 282 1152 8624
Jul 676 4855 447 3544 2 281 1125 8680

Aug 548 5133 400 3608 11 53 959 8794
Sep 285 5056 161 3554 2 54 448 8664
Oct 227 5026 100 3487 1 51 328 8564
Nov 114 4633 83 3435 0 50 197 8118
Dec 261 4648 107 3383 1 46 369 8077

2008 Jan 331 4877 161 3451 6 51 498 8379
Feb 92 4875 41 3387 2 53 135 8315
Mar 268 4842 122 3268 5 51 395 8161
Apr 641 4866 459 3252 2 47 1102 8165

May 805 4880 595 3190 3 41 1403 8111
Jun 617 4865 323 2999 3 38 943 7902
Jul 605 4794 307 2859 4 40 916 7693

Aug 382 4628 227 2686 0 29 609 7343
Sep 249 4592 120 2645 2 29 371 7266
Oct 193 4558 96 2641 5 33 294 7232
Nov 116 4560 59 2617 6 39 181 7216
Dec 236 4535 69 2579 11 49 316 7163

2009 Jan 68 4272 32 2450 9 52 109 6774
Feb
Mar
Apr

May
Jun
Jul

Aug
Sep
Oct
Nov
Dec



CONFIDENTIAL
RETAIL MOTORCYCLE UNIT SALES-COMPETITION

up to 80cc 81 to 125cc 126 to 250cc 251 &over 401cc &over TOTAL TOTAL
MONTH 12 MOS MONTH 12 MOS MONTH 12 MOS MONTH 12 MOS MONTH 12 MOS MONTH 12 MOS

2006 Jan 50 50 65 65 305 305 192 192 612 612
Feb 51 101 71 136 414 719 295 487 831 1443
Mar 73 174 208 344 681 1400 486 973 1448 2891
Apr 114 288 377 721 1003 2403 740 1713 2234 5125

May 94 382 302 1023 770 3173 590 2303 1756 6881
Jun 85 467 215 1238 604 3777 314 2617 1218 8099
Jul 94 561 189 1427 406 4183 292 2909 981 9080

Aug 55 616 215 1642 336 4519 239 3148 845 9925
Sep 55 671 111 1753 274 4793 160 3308 600 10525
Oct 47 718 76 1829 247 5040 162 3470 532 11057
Nov 58 776 54 1883 231 5271 150 3620 493 11550
Dec 42 818 69 1952 206 5477 137 3757 454 12004

2007 Jan 35 803 63 1950 242 5414 212 3777 552 11944
Feb 11 763 53 1932 231 5231 238 3720 533 11646
Mar 65 755 180 1904 644 5194 551 3785 1440 11638
Apr 96 737 288 1815 828 5019 700 3745 1912 11316

May 131 774 277 1790 878 5127 673 3828 1959 11519
Jun 53 742 173 1748 482 5005 381 3895 1089 11390
Jul 67 715 139 1698 451 5050 268 3871 925 11334

Aug 100 760 144 1627 466 5180 335 3967 1045 11534
Sep 52 757 89 1605 270 5176 212 4019 623 11557
Oct 30 740 74 1603 224 5153 174 4031 502 11527
Nov 22 704 57 1606 177 5099 143 4024 399 11433
Dec 31 693 54 1591 165 5058 115 4002 365 11344

2008 Jan 22 680 78 1606 359 5175 231 4021 690 11482
Feb 26 695 55 1608 247 5191 174 3957 502 11451
Mar 34 664 170 1598 601 5148 418 3824 1223 11234
Apr 76 644 233 1543 960 5280 666 3790 1935 11257

May 69 582 231 1497 950 5352 592 3709 1842 11140
Jun 47 576 130 1454 665 5535 292 3620 1134 11185
Jul 52 561 139 1454 511 5595 266 3618 968 11228

Aug 48 509 128 1438 405 5534 277 3560 858 11041
Sep 47 504 69 1418 349 5613 222 3570 687 11105
Oct 17 491 65 1409 278 5667 220 3616 580 11183
Nov 14 483 44 1396 133 5623 165 3638 356 11140
Dec 21 473 57 1399 273 5731 178 3701 529 11304

2009 Jan 30 481 42 1363 169 5541 160 3630 401 11015
Feb
Mar
Apr

May
Jun
Jul

Aug
Sep
Oct
Nov
Dec



Retail Scooter Sales Report (as of 2009/January)
By Province

% Change YTD Prior YTD % Change

British Columbia 34 26.36% 70 33.65% -36 -51.43% 34 26.36% 70 33.65% -36 -51.43%

Alberta 10 7.75% 27 12.98% -17 -62.96% 10 7.75% 27 12.98% -17 -62.96%

Saskatchewan 3 2.33% 5 2.40% -2 -40.00% 3 2.33% 5 2.40% -2 -40.00%

Manitoba 1 0.78% 4 1.92% -3 -75.00% 1 0.78% 4 1.92% -3 -75.00%

Ontario 63 48.84% 49 23.56% 14 28.57% 63 48.84% 49 23.56% 14 28.57%

Quebec 15 11.63% 44 21.15% -29 -65.91% 15 11.63% 44 21.15% -29 -65.91%

New Brunswick 0 0.00% 3 1.44% -3 -100.00% 0 0.00% 3 1.44% -3 -100.00%

Prince Edward Island 0 0.00% 0 0.00% 0 /0 0 0.00% 0 0.00% 0 /0

Nova Scotia 2 1.55% 3 1.44% -1 -33.33% 2 1.55% 3 1.44% -1 -33.33%

Newfoundland 1 0.78% 1 0.48% 0 0.00% 1 0.78% 1 0.48% 0 0.00%

Nunavut 0 0.00% 0 0.00% 0 /0 0 0.00% 0 0.00% 0 /0

Northwest Territories 0 0.00% 1 0.48% -1 -100.00% 0 0.00% 1 0.48% -1 -100.00%

Yukon Territory 0 0.00% 1 0.48% -1 -100.00% 0 0.00% 1 0.48% -1 -100.00%

Province TOTAL 129 100.00% 208 100.00% -79 -37.98% 129 100.00% 208 100.00% -79 -37.98%

Current 
Month

% of 
Volume

Same 
Month 

LFY

% of 
Volume

Unit 
Change

% of 
Volume

% of 
Volume

Unit 
Change



CATV Statistics Report
Retail ATV Sales Report

For the Month of 2009/January
YTD Prior YTD

British Columbia 267 9.28% 527 10.63% -260 -49.34% 267 9.28% 527 10.63% -260 -49.34%

Alberta 464 16.12% 1,021 20.60% -557 -54.55% 464 16.12% 1,021 20.60% -557 -54.55%

Saskatchewan 116 4.03% 254 5.12% -138 -54.33% 116 4.03% 254 5.12% -138 -54.33%

Manitoba 74 2.57% 187 3.77% -113 -60.43% 74 2.57% 187 3.77% -113 -60.43%

Ontario 612 21.26% 1,079 21.77% -467 -43.28% 612 21.26% 1,079 21.77% -467 -43.28%

Quebec 845 29.36% 1,319 26.61% -6 -35.94% 845 29.36% 1,319 26.61% -474 -35.94%

New Brunswick 161 5.59% 167 3.37% -4 -3.59% 161 5.59% 167 3.37% -6 -3.59%

Prince Edward Island 13 0.45% 17 0.34% -3 -23.53% 13 0.45% 17 0.34% -4 -23.53%

Nova Scotia 126 4.38% 129 2.60% 28 -2.33% 126 4.38% 129 2.60% -3 -2.33%

Newfoundland 178 6.18% 150 3.03% 28 18.67% 178 6.18% 150 3.03% 28 18.67%

Northwest Territories 6 0.21% 23 0.46% -17 -73.91% 6 0.21% 23 0.46% -17 -73.91%

Yukon Territory 12 0.42% 13 0.26% -1 -7.69% 12 0.42% 13 0.26% -1 -7.69%

Nunuvut 4 0.14% 71 1.43% -67 -94.37% 4 0.14% 71 1.43% -67 -94.37%

Province TOTAL 2,878 100.00% 4,957 100.00% -1,577 -41.94% 2,878 100.00% 4,957 100.00% -2,079 -41.94%

Current 
Month

% of 
Volume

Same 
Month 

LFY

% of 
Volume

Unit 
Change

% 
Change

% of 
Volume

% of 
Volume

Unit 
Change

% 
Change



CONFIDENTIAL
RETAIL ATV UNIT SALES

up to 100cc 101 TO 200cc 201 to300cc 301 TO400cc 401 to 500cc 501cc &over TOTAL TOTAL
MONTH 12 MOS MONTH 12 MOS MONTH 12 MOS MONTH 12 MOS MONTH 12 MOS MONTH 12 MOS MONTH 12 MOS

2006 Jan 143 143 53 53 81 81 892 892 1546 1546 1555 1555 4270 4270
Feb 139 282 66 119 111 192 878 1770 1653 3199 1657 3212 4504 8774
Mar 222 504 76 195 172 364 1441 3211 2377 5576 2300 5512 6588 15362
Apr 436 940 182 377 360 724 2529 5740 4273 9849 3862 9374 11642 27004

May 396 1336 156 533 381 1105 2808 8548 4254 14103 3797 13171 11792 38796
Jun 255 1591 108 641 230 1335 2171 10719 2722 16825 2277 15448 7763 46559
Jul 214 1805 75 716 186 1521 1665 12384 2272 19097 1909 17357 6321 52880

Aug 275 2080 76 792 236 1757 1990 14374 3011 22108 2483 19840 8071 60951
Sep 196 2276 71 863 222 1979 1702 16076 3550 25658 2853 22693 8594 69545
Oct 163 2439 58 921 160 2139 1501 17577 2927 28585 2799 25492 7608 77153
Nov 139 2578 37 958 122 2261 1093 18670 1870 30455 2165 27657 5426 82579
Dec 100 2678 56 1014 134 2395 914 19584 1862 32317 1957 29614 5023 87602

2007 Jan 141 2676 23 984 86 2400 797 19489 1567 32338 1782 29841 4396 87728
Feb 309 2846 31 949 90 2379 615 19226 1553 32238 1723 29907 4321 87545
Mar 307 2931 74 947 208 2415 1181 18966 3032 32893 2994 30601 7796 88753
Apr 320 2815 100 865 262 2317 1377 17814 3806 32426 3781 30520 9646 86757

May 453 2872 118 827 325 2261 1803 16809 5044 33216 4540 31263 12283 87248
Jun 274 2891 76 795 210 2241 1156 15794 2962 33456 2234 31220 6912 86397
Jul 233 2910 51 771 196 2251 1048 15177 2693 33877 2059 31370 6280 86356

Aug 278 2913 61 756 195 2210 1030 14217 3224 34090 2507 31394 7295 85580
Sep 242 2959 35 720 210 2198 1113 13628 3358 33898 2993 31534 7951 84937
Oct 221 3017 48 710 163 2201 1015 13142 3329 34300 3333 32068 8109 85438
Nov 97 2975 11 684 80 2159 700 12749 2076 34506 1871 31774 4835 84847
Dec 265 3140 24 652 84 2109 825 12660 5243 37887 2212 32029 8653 88477

2008 Jan 159 3158 17 646 74 2097 710 12573 2241 38561 1756 32003 4957 89038
Feb 93 2942 11 626 68 2075 528 12486 1323 38331 1747 32027 3770 88487
Mar 235 2870 31 583 111 1978 754 12059 1596 36895 2447 31480 5174 85865
Apr 439 2989 55 538 227 1943 1416 12098 4928 38017 4099 31798 11164 87383

May 480 3016 66 486 291 1909 1525 11820 5107 38080 4392 31650 11861 86961
Jun 271 3013 21 431 194 1893 983 11647 2807 37925 2432 31848 6708 86757
Jul 301 3081 36 416 175 1872 897 11496 2823 38055 2340 32129 6572 87049

Aug 359 3162 28 383 169 1846 811 11277 2704 37535 2588 32210 6659 86413
Sep 236 3156 35 383 136 1772 810 10974 3215 37392 3187 32404 7619 86081
Oct 164 3099 27 362 163 1772 740 10699 3519 37582 3318 32389 7931 85903
Nov 169 3171 20 371 83 1775 622 10621 1668 37174 2006 32524 4568 85636
Dec 246 3152 22 369 76 1767 390 10186 1490 33421 1758 32070 3982 80965

2009 Jan 87 3080 4 356 46 1739 325 9801 978 32158 1438 31752 2878 78886
Feb
Mar
Apr

May
Jun
Jul

Aug
Sep
Oct 
Nov
Dec
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